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FAN Ling, Founder, Tesign 

Soon-In LEE, Former Chairman, International Council of Societies of 
Industrial Design, Executive Member, World Design Organization 

Guanzhong LIU, Honorary Vice President & Director of Experts Committee, 
China Industrial Design Association 

 

Key points:  

We should upgrade our philosophy of design. We should fully understand the 

leading role of innovative design for products, techniques, operation and 

services, take innovative design as a critical link in accelerating the transition 

from imitation to independent innovation, and accelerate the leap from Chinese 

manufacturing to Chinese creation.  

To reform design calls for education. Original ideas are the soul of innovative 

design. The priority in design education is to guide students to establish 

advanced philosophy and scientific values, and foster their innovative and 

enterprising spirit and craftsmanship.  

With the development of artificial intelligence, digitalization has replaced 

traditional way of design. Technological progress has emancipated some 

productivity, but artificial intelligence cannot replace designers.  

We should guide Chinese creation by innovative design. An advanced design 

culture should be fostered with Chinese characteristics, which meets the 

requirements of the age, respects innovation and creation, pursues perfection, 
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upholds cooperation in good faith, and advocates joint creation and sharing. 

The core value of design lies in meeting consumers’ demands. The principle of 

market demands and the law of market are the basic principles and standards 

for designers’ creation. To accurately grasp market demands and keep up with 

the times are the fundamental requirements for each designer.  

 

Synopsis:  

The concept of the “creative and cultural industries” was put forward in the 

Recommendations of the CPC Central Committee on Developing the 

Thirteenth Five-Year Plan for National Economic and Social Development. 

Creative and cultural industries mean the integration of creative and cultural 

industries with other relevant industries to improve the quality and cultural 

contents of Chinese manufacturing. Innovative design is a pioneering and key 

link in promoting Chinese manufacturing. In the new situation, we should have 

a deep understanding of the value of innovative design and keep upgrading our 

capability of innovative design. We should take multi-pronged measures in 

philosophy, environment, foundation, education and culture in order to 

strengthen innovative design.  

The core value of design lies in user demands 

 Soon-In LEE noted that the core value of design lies in user demands, and that 

we should include customer appeals in our design. Brand building should not 

depend on advertising and publicity alone, but more importantly on product 

innovation. Therefore, we should upgrade our philosophy of design. We should 



 
 

4 

 

 

recognize the leading role of innovative design for products, techniques, 

operation and services, and make it a critical link in the process of accelerating 

the transition from imitation to independent innovation.  

FAN Ling noted that innovative design originates from the understanding of 

market and social demands. It may become a trend for designers to become 

enterprise founders. Innovative design in the network age requires that 

designers make comprehensive application of new knowledge in science and 

technology, economy and society, humanities and art, and ecological 

environment, and that designers understand mathematical methods and 

calculation abilities of big data. Therefore, we should train talents good at inter-

disciplinary integration to construct a design platform network for joint 

creation and sharing.  

David CHU noted that design is an activity with commercial value. Besides 

artistic and aesthetic values, functional values are also very important for good 

design. Enduring masterpieces can be accomplished only when function and art 

are integrated. From the commercial perspective, design can better improve our 

living standard if it embraces science and technology. In future design of 

consumer goods, the application of science and technology will merit our 

special attention.  

Gus DESBARATS noted that to interpret consumer experience, designers 

should, first of all, understand consumers’ behaviors. To understand the inner 

meaning of people’s external behaviors can help designers engage in better 

design and creation. For example, mankind relies on intuition in making 

decision on many things. Many artists and designers connect people’s intuition. 

In such fierce global competition, the crux for an enterprise to improve its 

competitiveness is to differentiate itself from others in a very subtle way. In 
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brief, enterprises should focus their attention on consumer experience.  

Design’s diversified contents 

Guanzhong LIU noted that design must incorporate human concerns. Design 

should be oriented to humans, and science and art are just means of expression. 

The target precedes the means. Design is everywhere. We live in an ocean of 

design. Therefore, design must reflect human concerns and put people first.  

Hartmut Esslinger noted that innovative design cannot be separated from 

design education. Overseas renowned enterprises view designers as their 

strategic advantages, because design, technology, commercial mode and social 

development, integrated, are ultimately driven by human factors. Therefore, in 

design education, to cultivate students’ interest and confidence in design 

creation and stimulate their imagination and creativity are far more important 

than the inoculation of knowledge.  

Hartmut Esslinger noted that innovative design should pay attention to quality 

and pursue perfection. Design is a never-ending process. The pursuit of 

perfection should be designers’ attitude. Design is an elite activity. If a designer 

or design institute keeps breaking boundaries and pursuing perfection, that will 

become a worthy design institute. 

Design innovation and Chinese manufacturing 

Hartmut Esslinger noted that innovative design should cultivate a design 

culture with Chinese characteristics. Design culture determines the quality and 

character of innovative design. True globalization does not mean the sacrifice 

of local style. In the course of industrialization and modernization, developed 
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countries have developed their respective unique design culture. For example, 

the United States, which respects and encourages free exploration and 

innovative creation, has developed an innovation-oriented design culture. The 

national conditions and tradition of Japan have helped it to develop an 

exquisite and pragmatic design culture.  

Haim Dotan deemed that innovative design integrates culture of local 

characteristics into design. In the past few decades, Chinese design has 

switched from imitation to independent design. In the future, Chinese 

manufacturing should be guided by innovative design, and an advanced design 

culture should be fostered with Chinese characteristics, meeting the 

requirements of the age, respecting innovation and creation, pursuing 

perfection, advocating cooperation in good faith, and upholding joint creation 

and sharing.  

Guanzhong LIU noted that the innovative design sector should maintain inner 

tranquility and introspection. With economic development moving onto a fast 

lane, the advent of a creative age is inevitable, and “design” has been attracting 

unprecedented attention. Chinese people should maintain their equilibrium and 

introspection, and re-create a mature culture. We should focus on the land 

under our feet and strive to accomplish new works of design which belong to 

China and also to the world.  


