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Cultural and Humanistic Exchange:  

Globalization vs Anti-Globalization – Reflections on Globalization 4.0 
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Moderator: Clarence LEUNG, Emeritus Chairman of The Y. Elites 

Association 

Panelists: 

 Hins CHEUNG, Hong Kong singer, songwriter and record producer 

 Mathis HELLER, DeTao Master of Automotive & Industrial Design 

 Liang-kai HSUEH, Founder of Project Works Group Inc. 

 Yesha SIVAN, Executive Director of The Coller Institute of Venture at 
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Tel Aviv University faculty of management 

 Xin YU, The Co-Founder of ofo 

 Xu ZHAO, Executive Director of Poly International Auction Co. Ltd. 

 

Synopsis: 

Delegates pointed out that globalization and localization are not completely 

against each other. Under the impacts of globalization, we must spend more 

time in understanding our own cultures. The representatives suggested that 

we should integrate culture into pop art, Internet technology and products to 

stimulate more young people's interest in Chinese culture. To this end, 

education should cultivate students' ability of independent thinking and 

seeking common ground while shelving differences so as to help young 

people realize their own value in globalization.  

 

Are globalization and localization against each other?  

It is a new era of Globalization 4.0. Mathis HELLER said that his 

interpretation of globalization 4.0 is that globalization and localization are not 

completely against each other. He noted that his students in China and Euro-

Asia Continent have diametrically different attitudes toward globalization. 

Chinese students are eager to innovate and jump at opportunities and their 

attitude is positive while European students hold negative attitudes and many 

people think that globalization only bring negative influence. As a design 
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master, he noted that design can solve many problems and break limitations 

and discords.  

YU Xin, believed that in the process of globalization, ofo has become one 

of the “new four inventions” of China. ofo has gone through difficult times 

and at its bottom, the company only had 400 Yuan on its account. Today, it 

has 100 million bicycles at the service of 200 million people in 17 countries. 

Every day, over 32million people are using them.  

XUE Liangkai noted that globalization makes the market grow bigger, 

increase the number of customers and speed up services. However, some 

businesses gradually lose their competitiveness due to lack of recognition. 

For example, now OEM in the manufacturing industry is becoming 

increasingly uncompetitive, but the design industry and those whose work is 

related to culture or cultural creation begin to stand out. He said that these 

rules prevail no matter whether it is in the era of globalization or not.   

How do we excel in globalization? He noted, “You must spend more time 

to know yourself and your culture and where your advantages lie so that you 

can maintain you characteristics and uniqueness and stand out. Otherwise, 

there will only be uniform and standardized commodities.” 

XUE Liangkai noted that if we can exploit our cultural characteristics and 

integrated it into our cultural program, we will not only benefit ourselves, 

but our next generation who will create cultural uniqueness from the cultural 

development.  
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How should young people cope with globalization?  

Yesha SIVAN noted that globalization 4.0 is a brand new era in which 

protectionism such as Brexit and Priorities USA will go nowhere. What does 

this era mean to young people? Yesha SIVAN offered three pieces of advice. 

First, be creative. Don't stay on the surface of a product, but instead 

understand the technology behind it. Second, try to overcome the obstacles 

in English. Third, open up your mind and accept new things; at the same 

time, they should concentrate and seize new opportunities. This is also the 

most important ability required in the 21st Century. 

Hins CHEUNG felt strongly the impact of globalization. He said, in the art 

industry, we represented the so-called pop art and each of our work category 

has been affected by the world at large. 

He said, “Now a lot of excellent musicians integrate Chinese national 

musical instruments and opera element into their music. This is our 

advantage as Chinese singers and musicians. That is to say, in the global 

environment, we must preserve our own original features so as to open up a 

new world in a new situation”. 

So how to retain the characteristics and attract young audience among the 

tide of globalization? Hins CHEUNG suggested that pop music could be used 

to transmit traditional culture. This generation of young people need to have a 

very good understanding of traditional culture, which is crucial. Many 

traditional cultures in Japan and Korea are derivatives of Chinese culture. In 

addition, young people should adopt an international vision and apply 

international standards to make popular music, and develop their own MV 
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concert works, etc. In the long run, consumers will naturally turn their 

attention back to our traditional culture. 

 

Chinese culture goes global -- from art to ofo 

ZHAO Xu noted that thanks to reform and opening up, enhanced culture and 

developed economy, China gets to deal with art products. Currently, 

collectors around the world pay close attention to Chinese cultural artwork 

trade. At present, there are nearly 1 million transactions on the Poly network 

auction. In Hong Kong, jewelry and oil paintings are very popular as an 

element in globalization while in Mainland China, what are popular are the 

traditional paintings and calligraphy and antiques. They're not the same. 

He also noted that artwork dealing on the Internet is different from the 

standardized e-commerce and it is still in its infancy. It will face great 

challenges in the future.  

YU Xin noted that the core competitiveness of ofo is the fact that we are all 

fans of riding bicycles. This is the key. So far, each year, no matter how 

busy we are, senior managers will always find time to ride bicycles around 

the Qinghai Lake. The uphill journey is hard while the downhill journey is 

easy, just like the whole process of starting up a business. We will pass on 

such culture and hobby to the senior management staff who will join us in the 

future.  

YU Xin also disclosed that in the short term, ofo will not merge with 

Mobike.  


